Buying, Distributing, Merchandising: essential components of the dynamic Retail Industry. We have major accomplishments to tell about each in this Annual Report. 
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Executive and Buying Offices: 

49 East Avenue • Rochester, N.Y. 14604 

Buying Office: 

309 W. 37th Street, New York, New York 10018 

District Offices: 

1723 W. Howard Street, Evanston, Illinois 60202 
17000 W. Eight Mile Road, Southfield, Michigan 48075 
3343 Harlem Road, Buffalo, New York 14225 
17070 Collins Avenue, N. Miami Beach, Florida 33160 

Distribution Center: 

3131 Winton Road South, Rochester, New York 14623 

Transfer Agent: 

Bankers Trust Company 

Registrar: 

Morgan Guaranty Trust Company of New York 

Annual Meeting: 

The next annual meeting of the stockholders will be held in 
Rochester, New York, on Wednesday, April 10, 1968. On or 
about March 20, 1968, stockholders will receive a notice of the 
meeting, proxy statement, and proxy ballot. 


Financial Highlights 



1967 

1966 


Net Sales 

$94,216,962 

$85,983,168 


Net Earnings 

676,791 

443,604 


Net Earnings Per Share 

1.03 

.68 


Depreciation and Amortization of Leasehold Improvements 

1,173,396 

1,096,315 


Working Capital 

9,525,924 

9,288,404 


Total Assets 

35,144,984 

31,772,880 


Long Term Debt Outstanding 

750,000 

1,100,000 


Stockholders' Equity 

$19,379,913 

$18,675,761 


Stores in Operation 

192 

191 
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To Our Stockholders: 


We are happy to report that both sales and earnings in 
1967 showed significant gains over the previous year. 
Net sales reached an all-time high of $94,216,962 
compared with net sales of $85,983,168 in 1966, an 
increase of 9.6 percent. Net earnings were $676,791 
compared with $443,604 the previous year, an in¬ 
crease of $233,187 or 52.6 percent. Earnings per share 
amounted to $1.03 for 1967 compared to $0.68 in 
1966. With the exception of 1965 (when earnings per 
share on common stock reached $1.08), this is the 
highest earnings per share reported by the Company 
since 1956. The Company’s pre-tax earnings also 
showed a sharp increase, during the year, amounting 
to $1,026,791 compared to $563,604 in 1966. This 
represents a gain of $463,187, or approximately 82 
percent. 

Highlights of 1967: 

Last year's report on “Neisner's New Look”—reflect¬ 
ing growth, new concepts of merchandising and ad¬ 
vances in personnel management—showed the Com¬ 
pany at new thresholds of challenge and change. This 
year, progress was made in all these areas, with steps 
taken in others to strengthen the corporate posture and 
broaden its capabilities further. 

Among the most important were these: movement 
to larger Buying Offices in New York City; implementa¬ 
tion of a Unit Control System; expansion of our Dis¬ 
tribution Center; and, continued growth marked by new 
store openings, broadening of the “Lewis Brand" prod¬ 
uct base, aggressive advertising, and addition of new 
personnel to keep well-abreast of competition. 

Two other developments also bear mention at this 
time: reorganization of our Stores Management De¬ 
partment, which placed Lee Hendricks and Elmer G. 
Rogers in charge of Discount Department Stores and 
Junior Department Stores respectively; and the ap¬ 
pointment of Allen W. Mathis, Jr., as Neisner’s second 
outside Director. Mr. Mathis, President of the Presi¬ 
dent's Association, Inc. (an affiliate of the American 
Management Association) is a man of exceptional 
training, ability, and leadership experience and is ex¬ 
pected to make substantial contributions to our future 
growth and development. 

The Year Ahead: 

For the first time, attainment of a new Company mile¬ 
stone—$100 million in net sales—appears within reach 
during the year ahead. This, we expect, will be accom¬ 


plished even with planned curtailment of store expan¬ 
sion to levels below that of 1967, when two Big N's 
and five conventional units were opened. Coupled with 
the re-evaluation and closing of non-profitable units, 
the new year will probably show little, if any, net gain 
in total stores beyond the 192 operating at the close 
of 1967. 

Nevertheless, several factors make achievement of 
this sales goal likely. Average sales per store last year 
rose from about $450,000 to over $490,000... a trend 
which is expected to continue; the results of two re¬ 
cently opened Big N’s, and three additional ones to 
open in 1968 will have a decided impact on total sales 
as well as the takeover of eight women’s wear depart¬ 
ments previously run by outside concerns in our Big N 
stores. And, Unit Control along with refinements in 
other operating procedures are also expected to cut 
waste and increase efficiency resulting in better per¬ 
formance. 

As expected, however, the year will not pass without 
problems. These again center around general inflation¬ 
ary trends, manpower shortages, and minimum wage 
hikes which not only increase payroll costs, but raise 
the price of merchandise we must buy and which, 
ultimately, must be passed along to consumers. On 
February 1, the federal minimum wage jumped to 
$1.60 per hour. However, we expect the upward swing 
in profits—begun in 1963 and briefly interrupted in 
1966—to continue into the foreseeable future. 

Appreciation For a Job Well Done: 

At the conclusion of this highly successful year, we 
express gratitude to our growing number of suppliers 
and over 6,500 employees upon whom we depend 
greatly. Their allegiance, talents, and efforts are sin¬ 
cerely appreciated. Let us work together to even better 
meet the needs of our customers during the promising 
new year ahead. 



Chairman of the Board 




President 
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Buying 


Important new dimensions in buying were realized 
late last year upon completion of leasing arrangements 
for new and enlarged Buying Offices at 309 West 37th 
Street in New York City. The quarters became fully 
operational March 4, and now supplement existing 
functions of Home Office Buyers in Rochester. 

The new facility serves as an effective downstate 
base limited to the purchasing, receiving, inspection, 
and order-processing of women’s ready-to-wear mer¬ 
chandise, before shipment to the Distribution Center in 
Rochester, N.Y. Several advantages have already be¬ 
gun to accrue from this historic step: (1) Resident 
Buyers now stationed in New York’s famed "garment 
district” will be closer to latest style and fashion trends; 
(2) it enables, through meticulous inspection, the re¬ 
turn of imperfect goods before their arrival at the Dis¬ 
tribution Center and, thus, better assures Neisner 
stores and customers of flawless apparel, and (3) sub¬ 
stantial savings in freight have resulted since ready-to- 
wear goods can be bulk-shipped through Rochester, 
rather than sent direct to the stores in smaller lots. 

Integrally related to this development has been the 
establishment of a Unit Control System in January, 
1968, following a year of intense planning. Basically, 
Unit Control not only involves the inspection, ticketing, 
and pricing of women's ready-to-wear apparel at the 
Distribution Center, but follow-up at the point of sale. 
There, tickets are detached and sent to the General 
Offices for Electronic Data Processing. Reports are 
then produced which further regulate the selection and 
flow of goods to the stores resulting in tighter inven¬ 
tory control. The new system absorbs much time and 
paperwork previously required at the store level. It also 
allows faster display of goods, fewer markdowns, and 
improved sales. Within the year, these many advan¬ 
tages of Unit Control will be extended to other wearing 
apparel lines as well. 


/ r 



Busy Buying Floor at the Home Office where 
welcome physical improvements are under way. 
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Vendors showrooms in New York are visited frequently by 
Resident Buyers selecting merchandise. 



Since January, order communica¬ 
tions between Rochester and New 
York have been speeded by new tele¬ 
type equipment. 



Neisner’s 15 Home Office Buyers 
compare price, value, and salability 
of all lines before final choices are 
made. 
















Distributing 


The combination of expanded downstate buying facili¬ 
ties, Unit Control, and sustained growth has led to the 
doubling in size of Neisner’s nationwide Distribution 
Center in Rochester, N.Y. 

Now capable of stocking some 20,000 different 
items in addition to Unit Control merchandise, the 
larger facility makes possible the most efficient move¬ 
ment of goods to all Neisner stores in a matter of days. 
Last year, 39 percent of the Company’s merchandise 
was channeled through the Center. However, by mid- 
1968, volume will increase to a rate of over 60 percent 
because of the addition of ready-to-wear lines. The 
remainder will continue to be shipped direct from the 
vendor. 

Heading the list of modern innovations at the Dis¬ 
tribution Center has been the installation of a mono- 
rail system for receiving ready-to-wear merchandise, 
following which it is checked, sorted, priced, and 
marked for destination. At the same time, several other 
inventory control methods have also been instituted 
for more efficient handling of present lines. 

Action at the Distribution Center is triggered through 
Electronic Data Processing at the General Offices which 
receives transmission of store orders and processes 
them on a planned schedule. Inventories of billed items 
are run daily, and their coordination with actual usage 
reports again makes possible the controlled replenish¬ 
ing of stock. 

Distribution of goods throughout the chain continues 
predominantly by our own truck fleet carrying the 
Neisner and Big N names. Constant refinements to 
this modern transportation system allow most deliv¬ 
eries to be made within three days, with service to the 
farthest Texas store reduced to nine days at most. 
Quicker service and fresher assortments of merchan¬ 
dise are rewards reaped by all Neisner customers. 




Fashion goods arriving at the Distribution Center 
from New York are whisked to collection and 
processing points by a new monorail system. 



The Center’s chain-link “Towveyor system” has been ex¬ 
panded to some 2,000 ft. to facilitate movement of goods 
throughout its ten-acre interior. 



Boxed goods from a conveyor 
line are automatically sealed 
before movement to staging 
areas for loading. 
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Merchandising 


Significant developments, too, have occurred at the 
point of purchase in Neisner stores across the land. 
Most obvious, perhaps, is continued store expansion. 
During 1967, five major renovations were completed; 
five Junior Department Stores and two Big N Discount 
Department Stores opened in Florida, New York and 
Pennsylvania. These, along with the closing of five 
unprofitable units (one destroyed by fire), brought to 
192 the number of stores operating by December 30, 
1967 compared to 191 a year ago. 

What is happening in merchandising today, is hap¬ 
pening at Neisner's: keen interest in attractive shop¬ 
ping center locations; an abundance of high quality 
goods, upgraded lines, and wider assortments of mer¬ 
chandise for discriminating shoppers; self-service con¬ 
venience; restaurant facilities; free and accessible 
parking; longer shopping hours; and lower prices made 
possible by high volume trading. 

In the forefront, of course, is a clear and accelerated 
thrust toward discount operations. At the present time 
close to one million square feet, in 16 units, are de¬ 
voted to this popular segment of retailing. Three more 
Big N’s are scheduled to open in 1968. During the 
past year, Big N operations accounted for 27.7 percent 
of the Company's total net sales (excluding leased de¬ 
partments). By the end of 1968, this will rise to ap¬ 
proximately 34 percent. While future growth appears 
headed toward mass merchandising exemplified by 
these units, development of Junior Department Stores 
will also continue. Renovations and enlargements are 
already planned later this year in a number of those 
whose performance has been outstanding. 

But besides growth, other advances affecting the 
successful merchandising picture of the past year are 
threefold: (1) the increased number and acceptance 
of Neisner’s own “Lewis Label” products which saw 
more than 250 new or repackaged lines added, with 
over 100 scheduled for introduction this year; (2) 
greater promotional efforts to create demand and 
arouse interest in Neisner merchandise; (3) the grow¬ 
ing number of people who have been added to such 
areas as Buying, Unit Control, the Distribution Center 
and Department Stores. This latter development, along 
with vigorous management recruitment and training 
programs, provides a reservoir of qualified, ambitious 
people upon whom the Company must rely to improve 
growth and profit in the years ahead. 
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Big N’s opened last fall in Shamokin, Pa. and Geneseo, N. Y., 
became Neisner’s fifteenth and sixteenth Discount Department Stores. 




Restaurant facilities are necessary, 
appealing, and profitable depart¬ 
ments in most every Neisner store. 




Big ticket television and appliance items 
help build a new Neisner image of quality. 


“Lewis Label” 
items such as 
mouthwash and 
antiseptic are 
gaining accept¬ 
ance. 














Charting Neisner Growth 


(Millions) 

Sales Growth l00 _ 




Smart fashions for every taste shat¬ 
ter inhibitions at the point of sale. Number of Stores 200 — 
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Consolidated Balance Sheet 


December 30,1967, with comparative figures for December 31,1966 


Assets 

Current Assets: 

Cash in banks and on hand ... 

Accounts and notes receivable: 

Trade, less allowance for doubtful accounts 

$71,000 in 1967, $60,000 in 1966 . 

Sundry, less allowance for doubtful accounts $7,500 . 

Net accounts receivable 

Merchandise inventories (note 1). 

Prepaid insurance and other expenses. 

Distribution Center construction in process (note 2). 

Total current assets 


Dec. 30, 1967 

$ 1,053,189 


2,248,471 

361,959 

2,610,430 

19,150,943 

547,956 

1,178,477 

24,540,995 


Property, Plant and Equipment: 

At cost less accumulated depreciation and amortization (note 3) 


9,687,405 


Other Assets: 

Cash surrender value of life insurance. 

Advances to landlords and agents .. 

Sundry. 

Total other assets 


709,400 

166,369 

40,815 

916,584 

$35,144,984 


See notes to Consolidated Financial Statements. 


Dec. 31, 1966 

$ 1,738,403 

2,122,159 

542,983 

2,665,142 

16,382,593 

499,385 


21,285,523 


9,595,721 


664,800 

180,624 

46,212 

891,636 

$31,772,880 
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Liabilities and Stockholders’ Equity 
Current Liabilities: 

Notes payable—banks (note 4) . 

Current installments of long-term debt . 

Accounts payable—trade. 

Accounts payable—other. 

Accrued expenses . 

Accrued federal and state taxes (note 5) . 

Distribution Center construction costs payable (note 2). 

Total current liabilities 


Dec. 30, 1967 


$ 500,000 

350,000 
10,237,043 
208,940 
2,148,957 
352,702 
1,217,429 
15,015,071 


Long Term Debt, Less Current Portion: 

Notes payable due August 1, 1970 (note 4) 


750,000 


Stockholders' Equity: 

Common stock, par value $1.00 per share: 

Authorized 2,000,000 shares; issued and outstanding 
656,332 shares in 1967, 653,322 shares in 1966 (note 7). 

Additional paid-in capital. 

Retained earnings (note 4). 

Total stockholders’ equity 


656,332 

782,349 

17,941,232 

19,379,913 


$35,144,984 


See notes to Consolidated Financial Statements . 


Dec. 31, 1966 

$ 1,000,000 
350,000 
8,275,045 
199,310 
1,993,608 
179,156 


11,997,119 


1,100,000 


653,322 

757,998 

17,264,441 

18,675,761 


$31,772,880 
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Consolidated Statement of Earnings and Retained Earnings 
and Additional Paid-in Capital 


52 weeks ended December 30,1967 and December 31,1966 


Revenues: 

Net sales. 

Income from leased departments 
Other Income . 


1967 

$94,216,962 

1,277,943 

8,506 

95,503,411 


1966 

$85,983,168 

1,147,602 

72,385 

87,203,155 


Costs and Operating Expenses: 

Cost of merchandise sold, buying and occupancy costs, 
exclusive of depreciation and amortization. 

Selling, general and administrative expenses. 

Depreciation . 

Amortization . 

Interest expense . 

Miscellaneous state taxes . 

Federal income taxes (note 5) . 


Net Earnings 
Retained Earnings 

Balance at Beginning of Period. 

Balance at End of Period . 

Net earnings per share. 

Additional Paid-in Capital 

Balance at Beginning of Period. 

Add proceeds in excess of par value received on issuance of 

shares of common stock to employees under Employees' Restricted 
Stock Purchase Plan. 

Balance at End of Period. 


68,303,839 

24,320,794 

914,143 

259,253 

678,591 

45,000 

305,000 

94,826,620 

676,791 

17,264,441 

$17,941,232 

$1.03 


$757,998 

24,351 
$ 782,349 


63,308,475 

21,564,487 

834,152 

262,163 

670,274 

30,000 

90,000 

86,759,551 

443,604 

16,820,837 

$17,264,441 

$ .68 


$740,429 

17,569 
$ 757,998 


See notes to Consolidated Financial Statements. 
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Consolidated Statement of Source and Application of Funds 


52 weeks ended December 30,1967 with comparative figures for 52 weeks ended December 31,1966 


Funds Provided: 

Net earnings . 

Add charges to income not involving cash expenditures: 

Depreciation on buildings and equipment. 

Amortization of cost of leaseholds and leasehold improvements 
Loss (gain) on disposal of equipment . 


Proceeds from sale of common stock 


Used as Follows: 

Expenditures for property, plant and equipment (less received from 

sale of equipment $22,233 in 1967, $7,976 in 1966). 

Reduction of long term indebtedness . 

Increase (decrease) in other assets. 


Increase in Working Capital 

See accompanying notes to Consolidated Financial Statements. 


1967 

$ 676,791 

914,143 

259,253 

7,133 

1,857,320 

27,361 

1,884,681 


1,272,213 

350,000 

24,948 

1,647,161 
$ 237,520 


1966 

$ 443,604 

834,152 

262,163 

(340 ) 

1,539,579 

19,636 

1,559,215 


1,184,477 

350,000 

(48,137) 

1,486,340 
$ 72,875 


Notes to Consolidated Financial Statements December 30, 1967 


1. Inventories: The merchandise inventories at stores as of Decem¬ 
ber 30, 1967 are stated at the lower of cost or market, as calculated 
by the retail method of inventories. Inventories at the Distribution 
Center are stated at current replacement cost and food product 
inventories are stated at cost. 

2. Distribution Center Construction in Process: At December 30, 
1967, the Company was in the process of constructing a major addi¬ 
tion to its Distribution Center. On January 4, 1968, the Company 
transferred title of the completed addition to the present owner of 
the Distribution Center for $1,200,000 and entered into a new thirty- 
year lease for the enlarged premises. The Company had financed 
the construction with a group of banks and at December 30, 1967, 
had borrowed $1,100,000 at an interest rate of one-half percent in 
excess of the prime rate, all of which has been repaid. The lease 
information presented in Note 6 incorporates the new lease on the 
Distribution Center. 

3. Property, Plant and Equipment: The straight line method of com¬ 
puting depreciation and amortization of leasehold improvements is 
used by the Company. A summary of property, plant and equipment 
and related accumulated depreciation and amortization follows: 

Useful life 1967 1966 

Land .$ 835,931 $ 835.931 

Buildings. 33-50 years 858,176 858,176 

Furniture and fixtures.7-14 years 16,850,621 15,947,407 

Leasehold improvements .... Life of lease 8.135,046 8.142,219 

26,679,774 25,783,733 
Accumulated depreciation and amortization 16.992,369 16,188,012 

Net property, plant and equipment $ 9,687,405 $ 9,595,721 


4. Notes Payable: As of May 1, 1967, the Company executed a 
Revolving Bank Credit Agreement with a group of banks which per¬ 
mits maximum borrowings of $11,125,000. The agreement expires 
May 1, 1968, and monies borrowed bear interest at one percent in 
excess of the prime rate, but in no event shall such interest exceed 
6%. The longterm notes payable, due August 1, 1970, bear interest 
at 6%. The Revolving Bank Credit Agreement contains provisions 
which are more restrictive than the Tong term agreement. Among 
other things, the Company must maintain a minimum working 
capital of $8,000,000, may not lease real or personal property in 
excess of a stipulated amount, and may not pay dividends. 

5. Income Tax: The Company follows the practice of reducing current 
income tax expense by the investment tax credit allowable within 


the year. Such investment tax credit amounted to $182,000 in 1967 
(of which $65,000 was carried forward from prior years) and $77,000 
in 1966. In addition, the 1966 provision for federal income taxes was 
reduced by excess provisions relating to prior years. 

6. Leases: The Company conducts the major part of its operations 
from premises leased under noncancelable leases. Substantially all 
of these leases will be renewed or replaced by leases on other 
properties. Minimum annual rentals relating to such property under 
lease at December 30, 1967 amounted to approximately $6,590,204, 
plus, for certain leases, real estate taxes, insurance, repairs, park¬ 
ing lot maintenance, etc. 

Scheduled minimum rentals and lease expirations of leases in force 
at December 30, 1967 are as follows: 


Fiscal years 
1968-1972 
1973-1977 
1978-1982 
1983-1987 
Thereafter 


Number of leases 
expiring during 
each period 


52 

57 

69 

37 

17 

232 


Average annual 
minimum rentals 


$6,426,604 

5,358,990 

3,401,647 

1,450,226 

687,721 


7. Stock Purchase Plan: On April 11, 1966, stockholders approved 
a Restricted Stock Purchase Plan for a three-year period commenc¬ 
ing January 2, 1967, which authorized the right to purchase a total 
of not more than 15,000 shares of common stock to executives and 
key employees. The dollar amount of stock which may be purchased 
by any eligible employee was limited to 10% of his gross four-week- 
period salary. The purchase price for said stock is 85% of the closing 
market price on the New York Stock Exchange on June 15 and 
December 15 of each year commencing on June 15, 1967. During 
the year employees purchased 3,010 shares under the Plan. A total 
of 108 employees were registered under the Plan at December 30, 
1967, and there remains a balance of 11,990 shares available for 
purchase. 

8. Pension Plan: The Company has a contributory pension plan 
covering all regularly employed persons. Employees are eligible for 
participation in the plan upon reaching the age of 30 and upon com¬ 
pleting five years service with the Company. The total pension ex¬ 
pense for the year was $20,000. It is the policy of the Company to 
fund pension cost accrued. There is no unfunded amount of vested 
benefits nor any unfunded past service cost. 
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A Ten-year Summary/Accountants’ Report 


10-Year Summary 

Net 

Sales 

Net 

Earnings 

Earnings 

Per Share 
on Common 
Stock* 

Dividends 
Per Share 
Paid on 
Common 
Stock 

Amount 
Reinvested 
in Business 

Stores in 
Operation 
at Year End 

1958 

$67,086,003 

$271,602 

0.43 

0.80 

$224,2411 

152 

1959 

69,729,800 

511,128 

0.81 

0.80 

12,085 

162 

1960 

73,491,509 

115,463 

0.18 

0.75 

355,739t 

170 

1961 

76,288,863 

278,565 

0.44 

0.40 

25,225 

173 

1962 

76,882,512 

184,0731 

0.29t 

0.35 

407,220t 

182 

1963 

75,250,239 

100,154 

0.15 

0.05 

68,055 

181 

1964 

81,005,823 

328,341 

0.51 

0.00 

328,341 

180 

1965 

84,751,164 

700,790 

1.08 

0.00 

700,790 

185 

1966 

85,983,168 

443,604 

0.68 

0.00 

443,604 

191 

1967 

$94,216,962 

$676,791 

1.03 

0.00 

$676,791 

192 

fRed figure 

i * Based on average shares outstanding during each year 




Accountants' Report 

To The Stockholders of Neisner Brothers, Inc: 

We have examined the consolidated balance sheet of 
Neisner Brothers, Inc. and subsidiary as of December 
30, 1967, and the related statements of earnings and 
retained earnings, additional paid-in capital and source 
and application of funds for the 52 weeks then ended. 
Our examination was made in accordance with gen¬ 
erally accepted auditing standards, and accordingly 
included such tests of the accounting records and 
such other auditing procedures as we considered 
necessary in the circumstances. 


In our opinion, the accompanying consolidated bal¬ 
ance sheet and statements of consolidated earnings 
and retained earnings and additional paid-in capital 
present fairly the financial position of Neisner Brothers, 
Inc. and subsidiary at December 30, 1967, and the 
results of their operations for the 52 weeks then ended, 
in conformity with generally accepted accounting prin¬ 
ciples applied on a basis consistent with that of the 
preceding year. Also, in our opinion, the accompany¬ 
ing consolidated statement of source and application 
of funds presents fairly the information shown therein. 


Rochester, New York, February 22, 1968 


Peat, Marwick, Mitchell & Co. 
Certified Public Accountants 
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Neisner Brothers, Inc. Store Locations 


Alabama (1) 

Mobile 

Connecticut (4) 

Newington— Myrtle Mills 
Unionville— Myrtle Mills 
West Hartford 
Wethersfield 

District of Columbia (1) 

Washington 

Florida (45) 

Apopka 
Arcadia 
Avon Park 
Brandon 
Brooksville 
Cape Coral 
Clermont 
Cocoa 

Cutler Ridge 
Dade City 
De Land 
Deltona 
Englewood 
Ft. Lauderdale 
Gainesville 
Haines City 
Hialeah 
Homestead 
Jacksonville (2) 

Key West 
Lake City 
Marathon 
Miami (3) 


Miami Beach (4) 

Miramar 

New Port Richey 

Ocala 

Palatka 

Palmetto 

Pompano Beach 

Port Charlotte 

St. Petersburg 

Stuart 

Tallahassee (2) 
Tampa (4) 

Illinois (20) 
Berwyn 
Chicago (14) 
Cicero 
Crystal Lake 
Joliet 

Melrose Park 
Waukegan 

Indiana (1) 

Evansville 

Iowa (3) 

Burlington 

Newton 

Spencer 

Massachusetts (5) 

Boston 
Holyoke 
Pittsfield 
Pittsfield—fl/’g N 
W. Springfield 


Michigan (22) 

Detroit (13) 

Escanaba 

Ferndale 

Hamtramck 

Highland Park 

Lincoln Park 

Muskegon 

Pontiac 

Royal Oak 

Wyandotte 

Minnesota (2) 

Rochester 
St. Paul 

Missouri (2) 

Clayton 
St. Louis 

Nebraska (1) 

Omaha 

New Jersey (5) 

East Paterson 
Middletown 
Newton— Big N 
Paramus 
Trenton 

New York (54) 
Albany 

Amsterdam— Big N 
* Arcade— Big N 
Auburn 
Avon 

Batavia— Big N 


* Brockport— Big N 
Buffalo (7) 

Depew 

Dunkirk 

Geneseo— Big N 
Geneva 
Glens Falls 
Grand Island 

* Hamburg— Big N 
HornelI— Big N 
Jamestown— Big N 

* Lewiston 
Little Falls 
Lockport 
Newark— Big N 
Niagara Falls (2) 

Penn Yan 
Perinton 
Plattsburgh 
Port Chester 
Potsdam 

‘Potsdam— Big N 
Rochester (7)— 1 not open 
Rome (2) 

Rotterdam— Big N 
Schenectady— Big N 
Staten Island 
Syracuse 
Tonawanda 
Utica 

Watertown 

Webster 

♦Wellsville—fl/g N 
Whitesboro 


Ohio (14) 

Ashtabula 
Cincinnati 
Cleveland (4) 

Elyria 

‘Galion— Big N 
Lakewood 
Mansfield 
Massillon 

*Mt. Vernon— Big N 
Norwood 
Sandusky 

Pennsylvania (4) 

Lock Haven— Big N 
Shamokin— Big N 
Stroudsburg— Big N 
Williamsport— Big N 

Texas (15) 

Beaumont 

Brownsville 

Corpus Christi 

Dallas 

Del Rio 

Freeport 

Houston 

Laredo 

Port Arthur 

San Antonio (5) 

Wichita Falls 

Wisconsin (1) 

Racine 

*Stores not open on 
March 1, 1968 



Neisner Brothers, Inc. Jr. Dept, and Big N Stores / 200 Stores, 17 States and District of Columbia 
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